	WK
	ITM
	30 ESSENTIALS OF 150
	MEASURABLE OUTCOME

	1
	1
	Syllabus / PVMGO-O
	Syllabus quiz score; Label explain on Midterm

	
	2
	The scope of the CHRT Indus
	Label and explain tool on Midterm

	2
	3
	Factors affecting leisure participation
	Label and explain tool on Midterm

	
	4
	Time for leisure
	Duplicate and explain formula on Midterm

	3
	5
	Organizational types + funds
	Label and explain tool on Midterm

	
	6
	Client-agency interest
	Label and explain tool on Midterm

	4
	7
	Elements of a graphic identity
	Chart / use in Business Plan

	
	8
	Differentiation / value / service
	Label and explain tool on Midterm

	5
	9
	Break-even point
	Label and explain tool on Midterm

	
	10
	Legal form and implications
	Label and explain tool on Midterm

	6
	11
	Corporate actors: 4 roles + Hitt
	Label and explain tool on Midterm

	
	12
	Organizational structures
	Label and explain tool on Midterm

	7
	13
	Supply/demand/elasticity/ equilibrium
	Label and explain tool on Midterm

	
	14
	Optimizing
	Label and explain tool on Midterm

	8
	15
	Gravity model & effect / Geauga lake
	Explain case in relation to gravity on Midterm

	
	16
	Multiplier effect / leakage
	Explain on Final

	9
	17
	Repeat visitor concept
	Explain on Final

	
	18
	Market Analysis
	Explain on Final

	10
	19
	Product life cycle
	Label and explain tool on Final

	
	20
	Location analysis / Mapping
	Use in Feasibility Study

	11
	21
	Product versus brand
	Explain on Final

	
	22
	Market position: quality and quantity
	Label and explain tool on Final

	12
	23
	Marketing “pie”
	Label and explain tool on Final

	
	24
	Collecting information tool
	Label and explain tool on Final

	13
	25
	Thematic mapping techniques
	Explain on Final

	
	26
	Minimal-Optimal-Maximizing tool
	Label and explain tool on Final

	14
	27
	Diffusion curve
	Explain on Final

	
	28
	Alternatives to starting own business
	Explain on Final

	15
	29
	Methods of increasing profit
	Explain on Final

	
	30
	Promotion options toll
	Label and explain tool on Final


