
San José State University
American Studies Program
AMS/HUM 179, Popular Culture in America, Sec. 1, Spr ‘12
	Instructor:
	Scot Guenter

	Office Location:
	Clark 420-C

	Telephone:
	(408) (924-1366)

	Email:
	Scot.guenter@sjsu.edu

	Office Hours:
	M/W 1:30-3:00, 4:15-5:00 pm, and by appt.

	Class Days/Time:
	M/W 3:00-4:15 pm

	Classroom:
	Clark 218

	Prerequisites:
	Upper Division standing


Faculty Web Page and MYSJSU Messaging 
Copies of the course materials such as the syllabus, major assignment handouts, etc. may be found on my faculty web page accessible through the Quick Links>Faculty Web Page links on the SJSU home page. You are responsible for regularly checking with the messaging system through MySJSU (or other communication system as indicated by the instructor). 

Course Description 

All culture is mediated—that is, cultural creations and communications not only REFLECT beliefs but also AFFECT beliefs.  This course offers a framework for acquiring and enhancing your techniques of cultural analysis.  We will concentrate on the analysis of American popular culture, moving beyond a celebration of the popular arts and entertainment TO ANALYZE American values, concerns, dispositions, and expectations as they are expressed, encoded in, and influenced by the various forms of popular media.  Popular culture serves an important function in the exploration, articulation, and communication of our culture, influencing the acculturation process, sometimes reinforcing and sometimes challenging accepted norms of belief and behavior.  During the course of the semester we will explore historical, sociological, anthropological, economic, psychoanalytical, political, and aesthetic approaches to a variety of cultural artifacts.

Course Goals and Student Learning Objectives

Course Content Learning Outcomes
Upon successful completion of this course, students will be able to:
LO1.  Evaluate the development, function, and influence of consumerism in our current society.

LO2.  Analyze how a diverse range of popular cultural artifacts specifically reflect and affect American beliefs and practices.

LO3.  Communicate effectively through written discourse.

LO4.  Communicate effectively through oral presentation.

LO5.  Summarize the role of American popular culture in the larger process of globalization.

LO6.  Demonstrate interdisciplinary skills while sharing an understanding of American culture as a complex and vibrant system of knowledge.  
Required Texts/Readings 

Textbooks
Arthur Asa Berger, Media & Society:  A Critical Perspective, 2nd ed., 2007 (M&S)
Lane Crothers, Globalization and American Popular Culture, 2nd ed.,  2010 (GPC)
AMS 179 Course Reader (CR) – available at Maple Press at 481 E. San Carlos St. 
Other Readings

Online readings are all listed on the syllabus course schedule for the days on which they are due and can be hyperlinked using the syllabus posted online at my Faculty Webpage.
Library Liaison 
Our library liaison for this course is Peggy Cabrera.  She is a kind and talented reference librarian who can often be found working at the Library’s outreach help site located in the Student Success Center on the first floor of Clark Hall.  Her e-mail address is Peggy.Cabrera@sjsu.edu  and her campus phone number is 408-808-2034.

Classroom Protocol

You are responsible for everything covered in class whether you are there or not.  Relevant texts must be brought to class the days when readings are assigned in them, and you are expected to be ready and able to refer to the text directly in making allusions or citing evidence in seminar discussions.  Plagiarism and cheating will not be tolerated. (See the Judicial Affairs website below for further definitions of plagiarism and cheating and also for an overview of repercussions that may occur as a result of such behavior.)  Everyone must complete the three take home papers and the final to pass the class.  

Any requests for extensions on papers must precede the due dates; late papers without approved extensions will be penalized.  Each student will be required to give one ten to twelve minute presentation to the class, sharing your topic, methodology, and insights gained on one of the three essay projects undertaken.  Students will draw by lot to decide in which unit they will give their presentations. Attendance is important for successful participation; participation will be a factor in your final grade.  Get to class punctually.  Cell phones are to be turned off (or on vibrate) during class.  Laptops may be used to take notes but not to watch movies, surf the Net, check e-mail, shop or read online, search for a new sweetie at Match.com, or to update your Facebook page or Craigslist offerings—if you are not using the laptop in a direct class activity, close it down.  No text messaging during class.  Please treat all class members with the same courtesy you would like to be treated with yourself:  this means when someone has the floor, we give them our full, polite attention.  (I expect to be treated courteously as well.)  I think we can have some fascinating discussions and even some fun as we study pop culture together, and you have the opportunity to shape parts of this course to your own interests, so let’s proceed with academic curiosity and open minds.

Reading loads might seem a bit heavy the first few weeks, but we will be establishing a shared vocabulary for analysis and a deeper understanding of how our consumer culture functions in tangent with media in these early weeks, which we will draw upon throughout the rest of the course.  I encourage you to review your scheduled readings for this and all other classes, and use time management skills to help you throughout the semester—in those weeks when the reading is light or those units when you are not writing a paper, use your available time to read ahead or prepare for other weeks when the demands might be a bit greater.  Planning how to use your time effectively and allotting enough time for your coursework are critical keys to success in the university.

Dropping and Adding

Students are responsible for understanding the policies and procedures about add/drop, grade forgiveness, etc.  Refer to the current semester’s Catalog Policies section at http://info.sjsu.edu/static/catalog/policies.html.  Add/drop deadlines can be found on the current academic calendar web page located at http://www.sjsu.edu/academic_programs/calendars/academic_calendar/.  The Late Drop Policy is available at http://www.sjsu.edu/aars/policies/latedrops/policy/. Students should be aware of the current deadlines and penalties for dropping classes. 

Information about the latest changes and news is available at the Advising Hub at http://www.sjsu.edu/advising/.
Assignments and Grading Policy

After some initial reading and discussion of theoretical foundations (what sort of questions are you going to ask about the cultural artifacts?) you will read articles and/or essays that touch on five different areas of analysis.  You will respond to each of these sets of readings in class discussions of a seminar format.  I will also often provide background through lecture.  In addition, in three of the first five areas, you will write a formal essay analyzing a contemporary artifact that fits that category.  You will be able to use the essays and articles as models for structuring your analyses and I will also provide guidance and advice on topic selection and strategies of inquiry.  In the final category, we will consider the influence of American popular culture beyond our borders, more particularly the function and significance of popular culture in the ongoing process of Globalization, and this will be the particular focus of our final examination. The six categories are:  1) Advertising,

2)  Formula in Popular Literature or Film  3)  Contemporary Ritual  4)  Television, Myth, and Reality 5) A Potpourri of Pop Simulations, and 6)  Globalization and Popular Culture.

PAPERS
Paper lengths will vary, but they will be analytical responses, not summaries, book reviews, or research papers.  I will allow some leeway in the selection of cultural artifacts to analyze based on your background, interests, and predilections.  N.B.  There is also the possibility for you to replace one of the analytical papers with researching and writing about a popular culture topic in any of the first five categories that moves away from that particular focus of the assignment but that allows you to explore a topic in that area that sincerely intrigues you.  In fact, I encourage you to take advantage of this opportunity—I want you to learn but I want you to enjoy the process too.  Such an individualized project must be developed and cleared with me ahead of time in a student/teacher conference, and needs to incorporate not only the cultural artifact or topic area that intrigues you but also at least one published critique or analysis of it that you will research and respond to in some way within your paper, and that has been approved by the instructor.  To give you a broader range of possibilities here, we will also have a student generated examination of music and popular culture during the Contemporary Rituals unit, so your individually selected option could cover Popular Music in that section of the course, too.

EVALUATIONS AND PRESENTATIONS
Presentations should be well organized.  Entertainment is nice but being informative and educational is more important.  Practice ahead of time to ensure you use your time to your best advantage.  During your presentation, audio-visual aids as appropriate are encouraged and handouts are expected.  For borrowing any needed equipment, visit the IRC on campus and check out the many options available to you.

Each student will evaluate three of the students giving presentations in the two categories (of the first five) in which she or he does not write a paper.  Evaluations must include the name of the presenter, the topic, and the date of the presentation, as well as one well developed paragraph analyzing strengths and another well developed paragraph offering constructive criticism for improving weaknesses, both in the intellectual issues addressed and the process of giving a presentation itself.  Superior evaluations also refer to some pertinent connections to readings or previous class discussions.  These typed (standard font, double spaced) evaluations will be turned in to the instructor at the next class session following the presentation; subsequently, they will be passed along to the presenters.  Don’t forget to put your name on them, and to put each individual evaluation on its own separate page.  Evaluations should speak to the four areas of Preparation, Organization, Delivery, and Depth of Thought.  Not completing this requirement will have an adverse effect on your grade, so don’t neglect it.  

PROCURING ARTIFACTS TO STUDY

This course should be fun, but it should also teach you to analyze the barrage of cultural messages being disseminated all around you all the time through popular culture.  You will have some latitude in selecting topics (please, draw on other readings in outside reference sources or in published or respected online critiques of popular culture if you find them applicable to specialized topics) but you will also be responsible for procuring the artifacts to study yourself—for example, a formulaic fiction paperback at a supermarket checkout line or a video or DVD of a contemporary horror movie from Netflix or Redbox.  All such particular points will be clarified specifically on each assignment day.  For specialized individual topics, feel free to draw on other readings in outside reference sources or in published or respected online critiques of popular culture if you find them applicable—just be sure to properly credit and reference any and all sources using the MLA parenthetical style, following the Owl/Purdue template found at the SJSU Writing Center website:

http://owl.english.purdue.edu/owl/resource/557/01/
GRADING
Three Essay papers






15% each

Presentation







15%

Evaluations







10%

Class Participation






10%

Final Examination






20%

Total







           100%

My Grading Scale:

A+ =  98-100

A =  93-97

A- =  90-92  

B+ =  88-89

B =  83-87

B- =  80-82

C+ =  78-79

C =  73-77

C- =  70-72

D+ =  68-69

D =  63-67

D- =  60-62

F =  59 and lower

(Nota Bene:  It is much better to submit an assignment than to blow it off completely, as failing to turn in work results in 0 points for that assignment, while anything above an F is already 60 points or more.  Resolve to complete all your assignments.)

University Policies

Academic integrity

Students should know that the University’s Academic Integrity Policy is available at http://sa.sjsu.edu/judicial_affairs/faculty_and_staff/academic_integrity/index.html. Your own commitment to learning, as evidenced by your enrollment at San Jose State University and the University’s integrity policy, require you to be honest in all your academic course work. Faculty members are required to report all infractions to the office of Student Conduct and Ethical Development. The Student Conduct and Ethical Development website is available at http://www.sa.sjsu.edu/judicial_affairs/index.html. 
Instances of academic dishonesty will not be tolerated. Cheating on exams or plagiarism (presenting the work of another as your own, or the use of another person’s ideas without giving proper credit) will result in a failing grade and sanctions by the University. For this class, all assignments are to be completed by the individual student unless otherwise specified. If you would like to include in your assignment any material you have submitted, or plan to submit for another class, please note that SJSU’s Academic Policy F06-1 requires approval of instructors.
Campus Policy in Compliance with the American Disabilities Act
If you need course adaptations or accommodations because of a disability, or if you need to make special arrangements in case the building must be evacuated, please make an appointment with me as soon as possible, or see me during office hours. Presidential Directive 97-03 requires that students with disabilities requesting accommodations must register with the Disability Resource Center (DRC) at http://www.drc.sjsu.edu/ to establish a record of their disability.

Student Technology Resources (Optional)

Computer labs for student use are available in the Academic Success Center located on the 1st floor of Clark Hall and on the 2nd floor of the Student Union. Additional computer labs may be available in your department/college. Computers are also available in the Martin Luther King Library.

A wide variety of audio-visual equipment is available for student checkout from Media Services located in IRC 112. These items include digital and VHS camcorders, VHS and Beta video players, 16 mm, slide, overhead, DVD, CD, and audiotape players, sound systems, wireless microphones, projection screens and monitors.

Learning Assistance Resource Center 
The Learning Assistance Resource Center (LARC) is located in Room 600 in the Student Services Center. It is designed to assist students in the development of their full academic potential and to motivate them to become self-directed learners. The center provides support services, such as skills assessment, individual or group tutorials, subject advising, learning assistance, summer academic preparation and basic skills development.  The LARC website is located at 

http://www.sjsu.edu/larc/larc .

SJSU Writing Center 
The SJSU Writing Center is located in Room 126 in Clark Hall.  It is staffed by professional instructors and upper-division or graduate-level writing specialists from each of the seven SJSU colleges. Our writing specialists have met a rigorous GPA requirement, and they are well trained to assist all students at all levels within all disciplines to become better writers.  The Writing Center website is located at

http://www.sjsu.edu/writingcenter/about/staff/ .

Peer Mentor Center 
The Peer Mentor Center is located on the 1st floor of Clark Hall in the Academic Success Center. The Peer Mentor Center is staffed with Peer Mentors who excel in helping students manage university life, tackling problems that range from academic challenges to interpersonal struggles. On the road to graduation, Peer Mentors are navigators, offering “roadside assistance” to peers who feel a bit lost or simply need help mapping out the locations of campus resources. Peer Mentor services are free and available on a drop –in basis, no reservation required. The Peer Mentor Center website is located at http://www.sjsu.edu/muse/peermentor/ .

AMS/HUM 179 / Popular Culture in America, Spr 2012 Course Schedule
What follows is a tentative syllabus.  I reserve the right to make minor modifications as the semester progresses; any such changes will be duly announced in class. A few classes might be cancelled due to the imposed furlough system; I will try to give you more specific information on this soon.
Table 1 Course Schedule

	Week
	Date
	Topics, Readings, Assignments, Deadlines

	1


	W  Jan 25

	Introduction to the Course and to Each Other.  Clarification of Goals.  Mark Crispin Miller essay “What’s Wrong With This Picture?”  assigned.

http://www.thenation.com/article/whats-wrong-picture-0
also available at
http://www.alternet.org/story/12178/what's_wrong_with_this_picture/
Also, view “Conspiracy Theory Rock” online at

http://www.youtube.com/watch?v=z3JLKw0q4kY

	2


	M  Jan 30
W  Feb  1
	Discuss Miller essay.  The Study of Popular Culture:  Theoretical Foundations.  Read CR Selection #1:  “Getting to Know Us:  An Introduction to the Study of Popular Culture.”
Theory continued.  Semiotics.  Analyzing Media.  Read M&S intro, chapters 1-3.

	3


	M  Feb  6
W  Feb  8
	Audience, New Media, Mass-Mediated Texts. Read M&S chapters 4-7.  View Merchants of Cool in class.
Media Violence, Media Artists, Mass Culture in Society.  Read M&S chapters 8-11.



	4
	M  Feb  13

W  Feb  15
	Begin CATEGORY #1.  ADVERTISING.  Handouts for analysis distributed.  In Class Deconstruction of Advertisements.  Read Jib Fowles’ essay “Advertising’s Fifteen Basic Appeals” found at

http://www.cyberpat.com/shirlsite/education/essay2/jfowles.html
In Class Deconstruction of Advertisements.  View video of Creative Advertising Techniques at Adcracker.com:

http://www.adcracker.com/techniques/Advertising_Techniques.htm


	5


	M  Feb  20
W  Feb  22
	Deconstructing Ads Continued:  A Look at Old TV Commercials.
Student Presentations.

	6


	M  Feb  27
W  Feb 29
	 ASSIGNMENT #1 DUE.  Begin CATEGORY #2.  POPULAR LIT OR FILM:  FORMULA.  Read CR Selection #5:  “Formulas:      Would You Repeat That—Please!”   
Leap Day.  Traditions and their Legacies in Popular Culture.

	7
	M  Mar   5
W  Mar   7
	Read Charles Spiteri, “Isolation and Subjugation:  The Telephone in the Slasher Film”  found at

http://archive.sensesofcinema.com/contents/04/32/telephone_slasher_film.html
Heroes and Rebels.  Read CR Selection #2: “Heroes:  Look!  Up in                                    the Sky!” and Selection #6: “Dirty Harry.”

	8

	M  Mar  12
W  Mar  14
	Stereotype.  View Ethnic Notions in class.
Student Presentations.

	9

	M  Mar  19
W  Mar  21
	ASSIGNMENT #2 DUE.  Begin CATEGORY # 3.  CONTEMPORARY RITUAL.  In class exercise.  Read CR Selections 3 and 4: “Rituals” and “Family Reunion
Read Horace Miner, “Body Ritual among the Nacirema” at

https://www.msu.edu/~jdowell/miner.html  

	10
	M  Mar  26

W  Mar  28
	SPRING BREAK.

SPRING BREAK.

	11

	M  Apr   2
W  Apr   4
	View The Dancing Outlaw in class.  Possible student presentation(s) on Special Projects.
Student Presentations

	12

	M  Apr   9
W  Apr  11
	ASSIGNMENT #3 DUE.  Begin CATEGORY #4.  TELEVISION, MYTH, AND REALITY.  The Sit-Com.  Read CR Selection #7:  “Sitcoms, Seriously.”  Read Robert Kubay and Mihaly Csikszentmihalyi “Television Addiction Is No Mere Metaphor” at

http://www.shenet.org/high/hsacaddept/English/ddayton/Documents/Media/Television%20Addiction%20is%20no%20Mere%20Metaphor.pdf
Also, read Kartina Richardson, “The Great Sitcom Divide” at Salon.com:  http://www.salon.com/2012/01/21/the_great_sitcom_divide/?source=newsletter
Reality TV.  Read CR Selection #8: “Voting Democracy Off the Island.”  Read Mark Andrejevic, “Reality TV is Undemocratic” at http://flowtv.org/2006/09/reality-tv-is-undemocratic/


	13

	M  Apr  16
W Apr   18
	Television in the 21st Century.  Read CR Selection #10:  “Makeover

Madness” and CR Selection #11: “American Reality TV:  A Genre’s Evolution from Schadenfreude to Parody.”
Student Presentations. 

	14

	M  Apr   23
W  Apr  25
	ASSIGNMENT #4 DUE.  Begin CATEGORY #5.  POTPOURRI OF SIMULATIONS.  In class discussion of boundaries, public and private space, and time spent in simulated realities.  Read Christine Rosen, “Our Cell Phones, Ourselves” at  http://www.thenewatlantis.com/publications/our-cell-phones-ourselves
Facebook’s effect on our lives:  class discussion.

	15

	M  Apr  30
W  May  2
	Deconstructing Videos.  Comic Book Culture. Read CR Selection

#9: “Minority Report.”  Peruse the section marked “Exhibits” found in the left hand column of this “Black Superheroes” blog: 
http://bsuperhero.blogspot.com/
Videogame Identities and Blogging.  Read Steve Jones, “Let The Games Begin” at

http://www.pewinternet.org/Reports/2003/Let-the-games-begin-Gaming-technology-and-college-students.aspx
Also read Brian Cowlishaw, “Playing War” at

http://www.americanpopularculture.com/archive/emerging/real_virtual_combat.htm
Student Presentations.

	16

	M  May  7
W  May  9
	ASSIGNMENT #5 DUE.  Begin CATEGORY #6. GLOBALIZATION AND AMERICAN POPULAR CULTURE.  Read GPC Chapters 1, 2. 
Read GPC Chapters 3, 4.

	17
	M  May 14
	Read GPC Chapters 5, 6.  Closing Reflections.
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