SJSU Student Learning Outcomes Assessment

WASC Facilitator’s Report

College of Business

Submitted June 2, 2006

College Degree Programs

· Bachelor of Science in Business Administration (BSBA)

· Master of Business Administration (MBA)

· Master of Science in Accountancy (MSA)

· Master of Science in Taxation (MST)

· Master of Science in Transportation Management (MSTM)

College Assessment Summary

	Degree Program
	Assessment Plan Completed
	Learning Outcomes Data Collection For Fall 2006
	Learning Outcomes Data Collection For Spring 2006
	Data Collection Scheduled For All Learning Outcomes
	Assessment Data Review
	Results of Review

	BSBA
	
	
	
	
	
	· Writing assessment tool revised

· Continuation of standardized test recommended

· Assessment data review process revised

	MBA
	
	
	
	
	
	· Expanded use of standardized assessment test recommended

· Dissemination of writing and oral presentation rubrics to graduate faculty recommended

	MSA
	
	
	
	
	
	· Assessment tools and results appeared appropriate



	Degree Program
	Assessment Plan Completed
	Learning Outcomes Data Collection For Fall 2006
	Learning Outcomes Data Collection For Spring 2006
	Data Collection Scheduled For All Learning Outcomes
	Assessment Data Review
	Results of Review

	MST
	
	No.  The two tenure-track faculty in this program were on sabbatical.  Data on an additional learning outcome were collected in Fall 2005 to compensate.
	
	
	
	· Additional emphasis on specific knowledge content to be provided in additional courses

	MSTM
	
	
	
	
	
	· Additional emphasis on communication skills to be added to core course


Report completed by
  Marlene Turner  




Date June 2, 2006

Dean (Signature)
 ____________________________________ 
Date_______

Bachelor of Science in Business Administration Degree


1. For this semester, identify which learning outcome(s) was (were) the focus of assessment.

To express ideas clearly, logically, and persuasively in oral and written communication

2. For each learning outcome, identified in item 2, what direct (performance measures) and indirect (e.g. surveys) information/data were collected, how much, and by whom?

	Outcomes
	Objectives
	Assessment Tool
	Data Collection Details

	To express ideas clearly, logically, and persuasively in oral and written communication
	1. Demonstrate proficiency in oral and written English using a variety of methods and formats (conventional hardcopy assignments such as position papers, executive summaries, memos, letters, meeting notes and summaries, proposals and internet-based tools, such as internet and chat tools)

2. Ability to research, integrate ideas from multiple sources, correctly cite and reference sources, and effectively articulate the meaning of the data for the audience.

3. Recognize and appreciate the importance of concise and timely communication in organizational settings. 

4. Demonstrate an ability to communicate numerical data to a group in written and oral formats

5. Determine a communication strategy based upon organizational needs, constraints and audience.


	· Pre- and post-test administered in Bus 100W, Business Communication.  The exam requires editing and rewriting a business communication

· College of Business Writing Assessment that includes objective grammar and communication questions and essay writing.  A common rubric is used to score the writing.  English department instructors grade the exam.


	· Collected by 100W course faculty for 20 sections of 25 students each; coordinated by course coordinator

· Final exam in Bus 189 was administered by course faculty in 5 sections of approximately 35 students each; data will be scored by English department instructors (process currently underway). 

· Results for both assessments will be analyzed during the summer and discussed in Fall 2006.  See the flow chart following question 7 for an overview of the process that will be used to evaluate findings.  


3. For data collected in Fall 05, how and when were the data summarized, analyzed, and discussed?

Data from the CSU Business Assessment Test (CSU-BAT) and the College of Business Writing Test (pretest) were reviewed.  Data for the CSU-BAT were statistically analyzed by two faculty members from the College.  Results were presented to the College Assessment Committee and the College Undergraduate Curriculum Committee and will be discussed by the college faculty in Fall 2006.

4. What findings emerged from the analysis of the information/data collected in Fall 05?

Please see answer to question 5 for this information.

5. What actions are planned to address the findings?

Data from the CSU Business Assessment Test (CSU-BAT) and the College of Business Writing Test (pretest) were reviewed.  Data for the CSU-BAT were statistically analyzed by two faculty members from the College.  Results were presented to the College Assessment Committee and the College Undergraduate Curriculum Committee.  Two recommendations emerged from this review:  1.  That the College continue to administer the test on a three-year rolling basis; 2.  That the results from each subsection of the test should be reviewed by the core faculty in each specific discipline area and recommendations for curricular improvement be submitted in Fall 2006.  

Analysis of the College of Business Writing Test by the College Assessment Committee indicated that the test itself needed to be revised. The original test was a modified version of the WST.  The committee felt that an instrument designed to specifically assess business writing would be appropriate.  To that end, the committee designed a new test that was administered in Bus 189 (the capstone course required of all seniors).  The data will be scored this summer.  The results of this test will be reviewed in fall 2006. 

The College Assessment Committee also reviewed the assessment review process itself and recommended that the College hold an assessment retreat in Fall 2006.

6. Describe plans to collect data on additional learning outcomes next semester.  

BSBA Program Assessment Plan and Tools

	Outcomes
	Objectives
	Assessment Tool
	Assessment Schedule 

	I. Business Knowledge

	1. To understand the fundamental principles of essential business functions and the relationship of business to individuals, government, society, and other organizations
	· To understand models or frameworks that enable a holistic integration and management of complex multi-disciplinary considerations critical to the firm’s objective to make money. 

· To read and interpret financial statements

· Exhibit currency in contemporary internal and external business settings 

· Convey ability in deciphering real instead of “red herring” issues in case analyses

· Show adroitness in strategic integrative management.


	· Case analysis in Bus 189, Strategic Management.  A common rubric used to score the analyses.


	Fall 2005 and every three years

	2. To obtain specialized knowledge of a single business discipline or functional area
	Varies depending on concentration. Sample objectives include:

· Understand operational, managerial and strategic foundations of the discipline

· Understand the fundamental principles and develop requisite skills in the discipline

· Develop an in-depth understanding of a specific disciplinary area
	· California State University Business Assessment Test (similar to ETS Major Field Test)

· Various course-embedded assessments in upper division concentration courses
	Spring 2005 and every three years 

Spring 2007; timelines vary among concentrations


	Outcomes
	Objectives
	Assessment Tool
	Assessment Schedule 

	IIa.  Business Skills – Communication, Leadership and Ethics

	3. To express ideas clearly, logically, and persuasively in oral and written communication
	6. Demonstrate proficiency in oral and written English using a variety of methods and formats (conventional hardcopy assignments such as position papers, executive summaries, memos, letters, meeting notes and summaries, proposals and internet-based tools, such as internet and chat tools)

7. Ability to research, integrate ideas from multiple sources, correctly cite and reference sources, and effectively articulate the meaning of the data for the audience.

8. Recognize and appreciate the importance of concise and timely communication in organizational settings. 

9. Demonstrate an ability to communicate numerical data to a group in written and oral formats

10. Determine a communication strategy based upon organizational needs, constraints and audience.


	· Pre- and post-test administered in Bus 100W, Business Communication.  The exam requires editing and rewriting a business communication

· College of Business Writing Test that includes objective grammar and communication questions and essay writing.  A common rubric is used to score the writing.  English department instructors grade the exam.

· University Writing Skills Test
	Spring 2006 and every three years 

2001-2002 and every four years

Ongoing

	4. To comprehend the challenges and opportunities of working effectively with other people in a diverse environment
	· Identify the factors that contribute to effective team performance

· Recognize the requirements of effective participation in groups

· Understand the leadership and behavioral skills necessary to mobilize individuals and groups toward action

· Demonstrate an ability to diagnose team dynamics and to recommend solutions to team problems
	· Exam questions administered in Bus 160, Fundamentals of Organization and Management
	2006-2007 and every three years 


	Outcomes
	Objectives
	Assessment Tool
	Assessment Schedule 

	5. To demonstrate awareness of how ethical issues and responsibilities affect decisions and actions
	· Recognize the types of ethical problems that arise within the contexts of business occupations and professions. 

· Identify major ethical theories and recognize their application to business settings.

· Demonstrate an ability to recommend changes in corporate policies and organizational structure, public policy, and stakeholder action to remedy problems of unethical or irresponsible business behavior in complex case situations
	· Course-embedded exam, case study, and essay assessments in Phil 186, Professional and Business Ethics.
	2007-2008 and every three years 

	IIb.  Business Skills – Critical Thinking and Analysis

	6. To comprehend and critically evaluate information presented in written and numeric form
	· Demonstrate proficiency in critical analytical thinking, including analysis, interpretation, evaluation, inference, and explanation of data

· Understand the use of mathematical methods to solve quantitative problems and arrive at conclusions based on numerical data including the comprehension of the principles of financial analysis, capital budgeting, and cost of capital 


	· Case analysis in Bus 189, Strategic Management.  A common rubric used to score analyses.

· Examination questions administered in Bus 170, Fundamentals of Finance

· College of Business Quantitative Skills Test
	2006-2007 and every three years 

	7. To analyze complex, unstructured qualitative and quantitative problems, using appropriate tools and technology
	· Analyze a business problem, determine the critical information required to solve the problem, and use the appropriate technology to design a solution

· Understand the fundamental concepts of decision analysis 

· Comprehend the basic tenets of linear programming

· Demonstrate an understanding of quantitative modeling and descriptive statistics


	· Case analysis in Bus 188, Business Systems and Strategy.  A common rubric used to score analyses.

· Examination questions administered in Bus 190, Quantitative Business Analysis
	Fall 2007-2008 and every three years 


BSBA Program Assessment Process





Master of Business Administration Report

	MBA Program Learning Outcomes

	1. Conceptual grounding in business theory and practice 

	2. Analytic and decision-making skills

	3. Cultural  and ethical awareness 

	4. Ability to interact effectively with teams as both leader and member 

	5. Ability to understand and adapt to global market changes and industry dynamics

	6. Effective oral and written communication and presentation techniques 


1. For this semester, identify which learning outcome(s) was (were) the focus of assessment.

Effective oral and written communication and presentation techniques

2. For each learning outcome, identified in item 2, what direct (performance measures) and indirect (e.g. surveys) information/data were collected, how much, and by whom?

	Outcomes
	Objectives
	Assessment Tool
	Data Collection Details

	6.  Effective oral and written communication and presentation techniques 
	· Demonstrate an ability to plan, prepare, organize, and present effective oral presentations.

· Demonstrate the principles and processes of effective written communications


	Strategic plan written in Bus 290, Strategic Thinking. 
	Approximately 100 students were assessed. Rubric used to score assessments.


3. For data collected in Fall 05, how and when were the data summarized, analyzed, and discussed?

Communication assessment data were summarized, analyzed and discussed in February 2006 by course faculty.  Results were reported to college assessment committee in April 2006 and to the graduate faculty in May 2006. Results from the ETS field test were obtained in February 2006 and reviewed by the assessment committee in April 2006.   Results from Fall 2005 and Spring 2006 assessments will be reviewed at a college assessment retreat in Fall 2006.

4. What findings emerged from the analysis of the information/data collected in Fall 05?

Please see answer to question 5 for this information.

5. What actions are planned to address the findings?

Analysis of the communication assessment data revealed that the assessment tools worked well and provided useful data.  Rubrics that were used in the assessment will be distributed to the graduate faculty and faculty will be encouraged to adapt them for use in their courses.  The results of the ETS were somewhat difficult to interpret because ETS had not yet sent comparison data.  However, the results were encouraging and the assessment committee recommended that the college consider administering the ETS test to a larger sample of students.  

6. Describe plans to collect data on additional learning outcomes next semester.  

MBA Program Learning Outcomes and Assessment Schedule

	Outcomes
	Objectives
	Assessment Tool
	Assessment Schedule 

	1.  Conceptual grounding in business theory and practice 
	· Develop a strategic level understanding of the key functions of business including marketing, accounting, finance, and organizational behavior.

Marketing:

· Have an understanding of the nature and importance of marketing from the viewpoint of marketers and their target audiences.

· Creatively utilize problem-solving skills and basic marketing knowledge to identify, and capitalize on, market opportunities, both domestically and internationally.

· Understand how the methodological tools of marketing research and the substantive tools of customer behavior can be used to help assess customer needs.

· Understand the processes of market segmentation, target market selection and positioning.

· Effectively develop, implement, and control the strategic marketing plan.

Accounting

· Understand the recording process used in producing the three principal accounting statements (income statement, balance sheet, and statement of cash flows).

· Understand the principles of financial statement analysis including profitability, liquidity, solvency, and ratios that analyze stockholders equity. 

· Understand how to use financial information with respect to effective cost management toward managing companies more profitably, be aware of the cost and organizational effects of alternative management decisions, and to interpret and identify opportunities and methods for improving costs and performance.  

Finance

· Comprehend the major types of investment and financial decisions made by corporations including time value of money, bonds and stocks valuations, capital budgeting, risks and returns, and cost of capital.

· Understand optimal allocation of capital and the optimal financial structure of the firm

· Understand the application capital budgeting and financing techniques. 

Organizational Behavior

· Understand the conceptual foundations of organizational behavior and theory and their use in analyzing complex problems in organizations

· Identify the actions that are appropriate and effective for different situations and organizational problems

· Comprehend the leadership, persuasion, negotiation, and behavioral skills needed to mobilize individuals and groups
	· ETS Major Field Test for MBA 

· Examination questions administered in Bus 210, Developing and Managing People; Bus 220, Accounting Principles; Bus 230, Marketing Management; and Bus 270, Financial Management
	Summer 2005

2006-2007 and every three years



	2.  Analytic and decision-making skills
	Understanding of:

· Decision analysis methods including decision trees, expected value, risk and uncertainty, and the value of information.

· Forecasting methods including time series analysis, basic statistics, and regression analysis.

· Linear programming techniques including graphical and computational approaches.

· Other analytical tools including simulation, queuing, and game theory.
	· Examination questions administered in Bus 260, Managerial Decision Analysis
	2006-2007 and every three years

	3a.  Cultural awareness 
	· An understanding of the major issues facing multinational corporations in the management of their international operations—particularly those of an intercultural nature

· Development of insights into the cultural, historical and institutional factors influencing management practices around the world
	Case analysis administered in Bus 202, Global Business Environment. Rubric used to score analyses.  
	2007-2008 and every three years

	3b.  Ethical awareness
	· Explain fundamental aspects of philosophical theories and historical traditions pertaining to business ethics

· Assess business problems from a legal and ethical standpoint

· Gain a basic understanding of ethical and legal discourse to improve analysis of business problems

· Explain the ethical, legal, and social consequences that ensue when ethics and the law are disregarded in favor of other objectives 

· Propose alternative ethical solutions to business problems and formulate strategies for selecting an ethical course of action
	Case analysis (scored by rubric) and examination questions administered in Bus 250, Legal and Ethical Environment of Business
	2007-2008 and every three years

	4.  Ability to interact effectively with teams as both leader and member 
	· Comprehension of the factors that contribute to effective leadership of teams

· Understanding of the skills and behaviors necessary to be an effective team member
	Pre- and post peer and self evaluation, student action plan for improvement, and examination questions administered in Bus 210, Developing and Managing People 
	2006-2007 and every three years

	5a. Ability to understand and adapt to global market changes 
	· Comprehension of the economic, cultural and political forces that impact the conduct of international business
	International marketing plan project administered in Bus 202, Global Business Environment. Rubric used to score projects.  
	2007-2008 and every three years

	5b.  Ability to understand and adapt to industry dynamics
	· Ability to prepare detailed business and strategic plans that reflect market, industry, technological, and national circumstances 

· Understanding of the development, evolution, and dynamics of business organization
	Preparation of a business plan for a new venture or a strategic plan for an existing business, in Bus 290, Strategic Thinking.  Rubric is used to score projects.


	2006-2007 and every three years

	6.  Effective oral and written communication and presentation techniques 
	· Demonstrate an ability to plan, prepare, organize, and present effective oral presentations.

· Demonstrate the principles and processes of effective written communications


	Written and oral research report in Bus 200W, Managerial Communication and strategic plan written and oral report in Bus 290, Strategic Thinking. Rubric used to score assessments.  
	2005-2006 and every three years


MBA Program Assessment Process





Master of Science in Accountancy

	MSA Program Learning Outcomes

	Students will develop understanding of the conceptual foundations of:

	1. Financial accounting and its role in the analysis of complex business transactions

	2. The auditing process

	3. Cost accounting and its role  in making knowledgeable management decisions

	4. Business valuation 

	5. Information technology infrastructure and internal control processes

	6. Tax and compliance issues for various legal entities

	7. Interacting effectively with teams as both leader and member

	8. Effective oral and written communication techniques

	9. Ethical issues and responsibilities


1. For this semester, identify which learning outcome(s) was (were) the focus of assessment.

Financial accounting and its role in the analysis of complex business transactions

2. For each learning outcome, identified in item 2, what direct (performance measures) and indirect (e.g. surveys) information/data were collected, how much, and by whom?

	Outcomes
	Objectives
	Assessment Tool
	Data Collection Details

	· Business valuation 
	· Recognize and apply business valuation concepts

· Apply business valuation concepts to analyze financial statements 

· Use business valuation concepts to analyze complex strategic  business decisions
	Problem sets and examination questions administered in Bus 220X, Business Analysis & Valuations Using Financial Statements
	Data from 27 students have been collected by the course faculty


3. For data collected in Fall 05, how and when were the data summarized, analyzed, and discussed?

Data were summarized, analyzed and discussed by course faculty in February 2006.

4. What findings emerged from the analysis of the information/data collected in Fall 05?

Please see answer to question 5 for this information..

5. What actions are planned to address the findings?

Analysis of the assessment data indicated that the assessment tools were reasonable and provided useful information regarding student performance.  At this time, no changes in tools or in the curriculum are anticipated.  Results will be further reviewed by the entire program faculty in Fall 2006.

6. Describe plans to collect data on additional learning outcomes next semester.  

MSA Program Learning Outcomes

	Outcomes
	Objectives
	Assessment Tool
	Assessment Schedule 

	Understanding of the conceptual foundations of:

	1. Financial accounting and its role in the analysis of complex business transactions
	Demonstrate:

· Competence in recording transactions, posting to ledgers, recording adjusting entries, preparing financial statements, closing entries

· Understand basic concepts of assets, liabilities, shareholders’ equity

· Competence in recording entries to acquire, value and dispose of assets

· Understanding of issues involved in asset valuation and related financial statement effects

· Competence in recording entries for debt, leases, deferred taxes and equity 

· Demonstrate understanding of operating, investing, financing decisions on cash flows
	Practice sets and examination questions administered in Bus 220A, Concepts in Accounting; Bus 220B, Financial Reporting and Analysis I; and Bus 220E, Financial Reporting and Analysis II
	2005-2006 and every three years

	2. The auditing process
	Students will understand 

· The role of the public accountant in the American economy. 

· What is meant by generally accepted auditing standards. 

· The role of the Securities and Exchange Commission (SEC) in (1) establishing financial reporting standards, and (2) policing CPAs that audit publicly owned companies.

· The SEC’s financial reporting process.

· The standard audit report and circumstances that require variations thereof.

· What constitutes audit evidence and adequate documentation.

· How an audit is planned and how audit procedures are linked to audit risk.

· The basic sampling concepts as they apply to audit sampling.

· The procedures to audit cash and inventory and the procedures to audit inventory.

· The procedures to audit accounts payable and accounts receivable.
	Problem sets and examination questions administered in Bus 220H, Auditing Concepts and Practice
	2006-2007 and every three years

	3. Cost accounting and its role  in making knowledgeable management decisions
	· Students will understand how to use financial information with respect to effective cost management and managing companies more profitably. 

· Students will appreciate the organizational effects of alternative cost management decisions. 

· Students will be able to interpret and identify opportunities and methods for improving costs and performance. 
	Problem sets and examination questions administered in Bus 220F, Management Accounting and Control Systems
	2006-2007 and every three years

	4. Business valuation 
	· Recognize and apply business valuation concepts

· Apply business valuation concepts to analyze financial statements 

· Use business valuation concepts to analyze complex strategic  business decisions


	Problem sets and examination questions administered in Bus 220X, Business Analysis & Valuations Using Financial Statements
	2005-2006 and every three years

	5. Information technology infrastructure and internal control processes
	Students will:

· Develop an understanding of how, when and where to apply system controls in designing, implementing, maintaining, and enhancing accounting information systems

· Develop a conceptual understanding of the technological capabilities of computers and databases

· Develop an understanding of the underlying e-business technological infrastructure, including an overview of the languages, hardware, software, networks, internet, standards, and protocols

· Be able to recognize and respond to the impacts on business design and internal controls, including business threats and opportunities in e-business 

· Develop a working knowledge of a variety of software programs (e.g., spreadsheet and database) to design and maintain accounting information systems
	Problem sets in Excel, practice sets in Access and examination questions administered in BUS 220C, Accounting Information Systems and BUS 220U, Issues in e-Business
	2006-2007 and every three years

	6. Tax and compliance issues for various legal entities
	· Recognize and apply basic tax provisions applicable to individual taxpayers including the rules applicable to filing requirements, filing status, exemptions, gross income, exclusions, deductions, employee expenses, losses, sale of a residence, employee compensation, and the calculation of tax.    

· Given a comprehensive set of facts, prepare an individual income tax return in proper format and in compliance with the tax law.

· Apply basic tax rules that are applicable to asset transfers, income allocations, loss allocations, and distributions involving operating a business as a partnership or as an “S” corporation.
	Examination questions and tax return project administered in Bus 220P, Taxation of Individuals and Pass Through Entities 
	2007-2008 and every three years

	7. Interacting effectively with teams as both leader and member
	· Comprehension of the factors that contribute to effective leadership of teams

· Understanding of the skills and behaviors necessary to be an effective team member
	Student self-evaluation and action plan and examination questions administered in Bus220Y, Project Management
	2007-2008 and every three years

	8. Effective oral and written communication techniques
	· Ability to plan, prepare, organize, and present effective oral presentations.

· Demonstrate the principles and processes of effective written communications


	Strategic plan report in Bus 220N Organizational Behavior, Structure and Strategy, Rubric used to score assessments.  
	2007-2008 and every three years

	9. Ethical issues and responsibilities
	· To explain fundamental aspects of philosophical theories and historical traditions pertaining to business ethics

· To assess accounting problems from a legal and ethical standpoint

· To gain a basic understanding of ethical and legal discourse to improve analysis of accounting problems

· To explain the ethical, legal, and social consequences that ensue when ethics and the law are disregarded in favor of other objectives 

· To propose alternative ethical solutions to business problems and formulate strategies for selecting an ethical course of action
	Case analysis (scored by rubric) and examination questions administered in Bus 220L, Legal and Ethical Environment of Accounting
	2006-2007 and every three years


MSA Program Assessment Process





Master of Science in Taxation 

	MST Program Learning Outcomes

	Upon completion of the program, students will be able:

	1. To identify and understand complex tax issues within the context of the global business world. 

	2. To learn research skills that will assist in exploring both familiar and novel areas of the tax law and communicate the findings in clear terms.

	3. To appreciate multi-jurisdictional tax issues.

	4. To develop conceptual and analytic skills with real world applications.

	5. To appreciate tax policy issues and foundations of the income tax law.

	6. To understand the ethical implications of tax practice.


1. For this semester, identify which learning outcome(s) was (were) the focus of assessment.

This program has 2 core faculty, both of whom were on sabbatical in Spring 2006.  To compensate for this, the data on the learning outcome assigned to this program was collected in the Fall semester.  These goals were:

· To learn research skills that will assist in exploring both familiar and novel areas of the tax law and communicate the findings in clear terms.

· To develop an appreciation for tax policy issues and foundations of tax laws.

2. For each learning outcome, identified in item 2, what direct (performance measures) and indirect (e.g. surveys) information/data were collected, how much, and by whom?

	Outcomes
	Objectives
	Assessment Tool

	· To appreciate tax policy issues and foundations of tax law.
	· To understand and apply principles of tax policy to analyze complex organizational decisions

· To recommend effective actions based on sound  policy to solve complex tax problems
	Tax proposal analyses (scored using a rubric) in Bus 223E, Tax Aspects of High Technology 

	· To learn research skills that will assist in exploring both familiar and novel areas of the tax law and communicate the findings in clear terms.
	· Conduct research to address a tax issue of a given fact pattern and prepare a memo to the client file and a letter to the client that provides the solution and that demonstrates proper research skills and citation format
	Research report (scored using a rubric) administered in Bus 223A, Tax Research and Decision Making


3. For data collected in Fall 05, how and when were the data summarized, analyzed, and discussed?

Data were summarized, analyzed and discussed by program faculty in Spring 2006. 

4. What findings emerged from the analysis of the information/data collected in Fall 05?

Please see the answer to the next question for that information.

5. What actions are planned to address the findings?

The ten principles need to be introduced in the Tax Research course (Bus 223A) when some of the principles are introduced.  The principles should be further discussed in other courses, such as Bus 223B and 223F.  The benefit would be that students would have more time to gain a deeper understanding of the principles and have more practice applying them which would enable them to do a more fuller analysis by time they get to their capstone course.

4. Describe plans to collect data on additional learning outcomes next semester. 

MST Program Learning Outcomes

	Outcomes
	Objectives
	Assessment Tool
	Assessment Schedule 

	1. To identify and understand complex tax issues within the context of the global business world.  
	· To understand the global business environment and global competitive issues facing high tech companies.

· To understand the basics of international tax rules of relevance to high tech companies.
	Group research project  (scored using a rubric) looking at a particular high tech industry and int’l tax issues it faces, in Bus 223E, Tax Aspects of High Technology
	2005-2006 and alternate years

	2. To learn research skills that will assist in exploring both familiar and novel areas of the tax law and communicate the findings in clear terms.
	· Conduct research to address a tax issue of a given fact pattern and prepare a memo to the client file and a letter to the client that provides the solution and that demonstrates proper research skills and citation format
	Research report (scored using a rubric) administered in Bus 223A, Tax Research and Decision Making
	2005-2006 and alternate years

	3. To appreciate multi-jurisdictional tax issues.
	· Understand differences between federal and state tax rules 

· Comprehension of multistate tax issues including sourcing of income and nexus
	Research assignment using a state tax service and consideration of selected multistate issues (scored using a rubric) in Bus 223A, Tax Research and Decision Making
	2006-2007 and alternate  years

	4. To develop conceptual and analytic skills with real world applications.
	· Demonstrate proficiency in critical analytical thinking, including analysis, interpretation, evaluation, inference, and explanation of data

· Communicate tax analysis clearly and concisely in both oral and written form
	Case analysis (scored using a rubric) in Bus 223C, Taxation of Corporations and Shareholders
	2006-2007 and alternate years

	5. To appreciate tax policy issues and foundations of the income tax law.
	· To understand and apply principles of tax policy to analyze complex organizational decisions

· To recommend effective actions based on sound  policy to solve complex tax problems
	Tax proposal analyses (scored using a rubric) in Bus 223E, Tax Aspects of High Technology 
	2007-2008 and alternate years

	6. To understand the ethical implications of tax practice.
	· To assess tax problems from a legal and ethical standpoint

· To gain a basic understanding of ethical and legal discourse to improve analysis of tax problems

· To devise alternative ethical solutions to tax problems and formulate strategies for selecting an ethical course of action
	Memo assignment (scored using a rubric) in Bus 223A, Tax Research and Decision Making  
	2007-2008 and alternate years


MST Program Assessment Process





Master of Science in Transportation Management 

	MSTM Program Learning Outcomes

	Upon completion of the program, students will be able:

	1. Develop a system-level perspective on the management of transportation organizations.

	2. Develop an awareness of the transportation policy environment, including fiscal mechanisms, legislative structures, and intergovernmental coordination.

	3. Develop potential for leadership in transportation organizations.

	4. Develop written and oral communication skills and techniques.

	5. Develop ability to analyze management issues and situations using appropriate conceptual approaches.


1. For this semester, identify which learning outcome(s) was (were) the focus of assessment.

· Develop an awareness of the transportation policy environment, including fiscal mechanisms, legislative structures, and intergovernmental coordination.

2. For each learning outcome, identified in item 2, what direct (performance measures) and indirect (e.g. surveys) information/data were collected, how much, and by whom?

	Outcomes
	Objectives
	Assessment Tool
	Data Collection Details

	· Develop an awareness of the transportation policy environment, including fiscal mechanisms, legislative structures, and intergovernmental coordination.
	· Student can identify and discuss key elements of the public transportation policy environment.
	Review of “Transportation Financing Project” assignment administered in MTM 20, Introduction to Transportation Funding and Finance
	Data from nineteen students were collected by course faculty


3. For data collected in Fall 05, how and when were the data summarized, analyzed, and discussed?

Data were summarized, analyzed and discussed by program faculty in Spring 2006. 

4. What findings emerged from the analysis of the information/data collected in Fall 05?

Please see the answer to the next question for that information.

5. What actions are planned to address the findings?

In response to the review effort, as well as to preliminary data from Spring 2006, on communications skills will be more heavily emphasized  in the MTM201 class.  In addition, this class will be  used to satisfy the graduate requirement for written English.

11. Describe plans to collect data on additional learning outcomes next semester..

MSTM Program Assessment Plan

	Outcomes
	Objectives
	Assessment Tool
	Assessment Schedule 

	1. Develop a system-level perspective on the management of transportation organizations.
	· Student can demonstrate ability to analyze and discuss transportation management issues from a system-level perspective.
	Essay exam administered in MTM 201, Fundamentals of Transportation Management
	2005-2006 and every three years

	2. Develop an awareness of the transportation policy environment, including fiscal mechanisms, legislative structures, and intergovernmental coordination.
	· Student can identify and discuss key elements of the public transportation policy environment.
	Review of “Transportation Financing Project” assignment administered in MTM 20, Introduction to Transportation Funding and Finance
	2005-2006 and every three years

	3. Develop potential for leadership in transportation organizations.
	· Students demonstrate knowledge of basic principles of organizational leadership.
	Review of major written assignment applying leadership principles to a practical problem in MTM 217, Leadership and Management of Transportation Organizations
	2006-2007 and every three years

	4. Develop written and oral communication skills and techniques.
	· Student can make effective oral and written presentation concerning transportation management issues.
	Review of independent research projects by Mineta Transportation Institute Board of Trustees (scored using a rubric)
	2006-2007 and every three years

	5. Develop ability to analyze management issues and situations using appropriate conceptual approaches.
	· Students can apply appropriate concepts to management situations and issues.
	Case analysis (scored using a rubric) administered in MTM 201, Fundamentals of Transportation Management
	2007-2008 and every three years


MSTM Program Assessment Process



BSBA Learning Outcomes�
�
I. Business Knowledge�
�
To understand the fundamental principles of essential business functions and the relationship of business to individuals, government, society, and other organizations�
�
To obtain specialized knowledge of a single business discipline or functional area�
�
IIa.  Business Skills – Communication, Leadership and Ethics�
�
To express ideas clearly, logically, and persuasively in oral and written communication�
�
To comprehend the challenges and opportunities of working effectively with other people in a diverse environment�
�
To demonstrate awareness of how ethical issues and responsibilities affect decisions and actions�
�
IIb.  Business Skills – Critical Thinking and Analysis�
�
To comprehend and critically evaluate information presented in written and numeric form�
�
To analyze complex, unstructured qualitative and quantitative problems, using appropriate tools and technology�
�



Based on results, Curriculum Committee and Assessment Committee align courses with outcomes and develop assessment plan and timeline. Plan submitted to faculty for approval.  





Course assessment coordinators design assessment tools for learning outcome and send plan back to curriculum and assessment committees for review





Undergraduate Curriculum Committee revises program learning outcomes





Undergraduate Curriculum Committee surveys college faculty on acceptability of outcomes and current coverage of outcomes in required courses





Committees review assessment plan and


tools and provide feedback





Course Coordinators initiate assessment pilot tests





Results reported to associate dean and committee








Undergraduate Curriculum Committee evaluates data and recommends curricular and assessment modifications as needed





Results and response plan reported to Undergraduate Curriculum Committee





Results reported to course faculty who evaluate results and devise appropriate response





Undergraduate Curriculum Committee sends report to College Assessment Committee for evaluation





Course assessment coordinators implement assessment tools according to schedule and collect results








Results reported to College of Business faculty for review and analysis.  Appropriate responses to data formulated.





Restart at appropriate point and continue assessment process





Results reported to university administration





Graduate Curriculum Committee reviewed and revised mission statement and learning outcomes





Graduate Curriculum Committee surveys college faculty on current coverage of outcomes 





Graduate Curriculum Committee revised mission and outcomes in response to feedback





College faculty provided feedback on mission statement and outcomes





Course assessment coordinators implement assessment tools according to schedule and collect results





Graduate Curriculum Committee evaluates data and recommends curricular and assessment modifications as needed





Results and response plan reported to Graduate Curriculum Committee





Results reported to course faculty who evaluate results and devise appropriate response





Based on survey results, Graduate Curriculum Committee aligns courses with outcomes and develops assessment plan and timeline.





Course assessment coordinators design assessment tools for learning outcome and send plan back to curriculum committee for review





Graduate curriculum committee reviews assessment plan and tools and provides feedback





Graduate Curriculum Committee sends report to College Assessment Committee for evaluation





Curriculum alignment and assessment plan submitted to faculty for approval





Results reported to College of Business faculty for review and analysis.  Appropriate responses to data formulated. 





Restart at appropriate point and continue assessment process





Results reported to university administration








Program faculty develop learning outcomes





Course assessment coordinators implement assessment tools according to schedule and collect results





Results reported to course faculty who evaluate results and devise appropriate response





Course assessment coordinators design assessment tools for learning outcome and send plan back to program faculty for review





Graduate curriculum committee reviews assessment plan and tools and provides feedback





Graduate Curriculum Committee sends report to College Assessment Committee for evaluation





Curriculum alignment and assessment plan submitted to faculty for approval





Graduate Curriculum Committee evaluates data and recommends curricular and assessment modifications as needed





Results and response plan reported to Graduate Curriculum Committee





Results reported to College Assessment Committee





Program faculty aligns courses with outcomes and develops assessment plan and timeline.





Results and response plan reported to program faculty who provide comments and feedback





Program faculty and advisory board develop learning outcomes





Course assessment coordinators implement assessment tools according to schedule and collect results





Results reported to course faculty who evaluate results and devise appropriate response





Course assessment coordinators design assessment tools for learning outcome and send plan back to program faculty for review





Graduate curriculum committee reviews assessment plan and tools and provides feedback





Graduate Curriculum Committee sends report to College Assessment Committee for evaluation





Curriculum alignment and assessment plan submitted to faculty for approval





Graduate Curriculum Committee evaluates data and recommends curricular and assessment modifications as needed





Results and response plan reported to Graduate Curriculum Committee





Results reported to College of Business faculty for review and analysis.  Appropriate responses to data formulated. 





Restart at appropriate point and continue assessment process





Results reported to university administration





Program faculty aligns courses with outcomes and develops assessment plan and timeline.





Results and response plan reported to program faculty who provide comments and feedback





Program faculty and advisory board develop learning outcomes





Course assessment coordinators implement assessment tools according to schedule and collect results





Results reported to course faculty who evaluate results and devise appropriate response





Course assessment coordinators design assessment tools for learning outcome and send plan back to program faculty for review





Graduate curriculum committee reviews assessment plan and tools and provides feedback





Graduate Curriculum Committee sends report to College Assessment Committee for evaluation





Curriculum alignment and assessment plan submitted to faculty for approval





Graduate Curriculum Committee evaluates data and recommends curricular and assessment modifications as needed





Results and response plan reported to Graduate Curriculum Committee





Results reported to College of Business faculty for review and analysis.  Appropriate responses to data formulated. 





Restart at appropriate point and continue assessment process





Results reported to university administration





Program faculty aligns courses with outcomes and develops assessment plan and timeline.





Results and response plan reported to program faculty who provide comments and feedback





Graduate Curriculum Committee sends report to College Assessment Committee for evaluation





Graduate Curriculum Committee sends report to College Assessment Committee for evaluation





Results reported to College of Business faculty for review and analysis.  Appropriate responses to data formulated. 





Restart at appropriate point and continue assessment process





Results reported to university administration





Graduate Curriculum Committee sends report to College Assessment Committee for evaluation
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