

Program Assessment Report


PROGRAM INFORMATION

	Degree Program(s):
	MBA
	Department:
	College of Business

	Department Chair:
	Deborah Crown, Assoc. Dean
	Phone:
	924-3400

	Report Prepared by:
	Malu Roldan
	Phone:
	924-3539

	Next Self-Study due :
	2011-2012
	E-mail:
	Roldan_m@cob.sjsu.edu

	Note: Schedule is posted at: http://www.sjsu.edu/ugs/programplanning/
	
	


ARCHIVAL INFORMATION

	Location:
	
	Person to Contact:
	
	

	BT259
	(Bldg/Room #)
	
	Malu Roldan
	9243539


Does the information (e.g., Mission, Goals, and/or Learning Outcomes) posted on the web (see, http://www.sjsu.edu/ugs/assessment/programs/ ) for this program need to be updated?
	
	[image: image1.wmf]No


	If yes, please submit changes to jacqueline.snell@sjsu.edu


SCHEDULE OF ASSESSMENT ACTIVITIES*

Please complete the schedule of assessment activities below by listing all program Student Learning Outcomes (SLOs) by number down the left column.

.
	
	When will data be collected? (must be at least once each program planning cycle)
	Semester the SLO is focus of efforts (no PP cycle, each semester put this semester by the appropriate SLO)

	SLOs
	
	

	1
	Fall 2009 Spring 2010
	Spring 2010

	2
	Fall 2006
	

	3
	Summer 2009, Fall 2009, Spring 2010
	Spring 2010
Fa

	4
	Fall 2007
	

	5
	Summer 2009, Fall 2009
	Spring 2010

	6
	Spring 2006, Summer 2009, Fall 2009
	Spring 2010


	1. Conceptual grounding in business theory and practice


BE SURE to enter the semester. This will become a progressive document to which you add information each semester. 
Initial Evidence of Student Learning:
To be measured using the ETS Major Field Test for MBA in Fall 2009

Change(s) to Curriculum or Pedagogy:

Spring 2010

Evidence of Student Learning after Change.

Measured using ETS Major Field Test for MBA in Spring 2010 

	2.  Analytical and Decision-Making Skills


BE SURE to enter the semester. This will become a progressive document to which you add information each semester. 
Initial Evidence of Student Learning:
Fall 2006 Examination questions administered to 66 students in two sections of Business 260

60 out of 66 students (91%) scored in either acceptable or exceptional level

Change(s) to Curriculum or Pedagogy:

Results are acceptable

Evidence of Student Learning after Change.

n/a
	3. Cultural and Ethical Awareness


BE SURE to enter the semester. This will become a progressive document to which you add information each semester. 
Initial Evidence of Student Learning:
Summer 2009 and Fall 2009

Cultural Awareness to be measured using case analysis in Business 202, Global Business Environment

Ethical Awareness to be measured using case analysis in Business 250, Legal and Ethical Environment of Business

Change(s) to Curriculum or Pedagogy:

Spring 2010

Evidence of Student Learning after Change.

Spring 2010
Cultural Awareness to be measured using case analysis in Business 202, Global Business Environment

Ethical Awareness to be measured using case analysis in Business 250, Legal and Ethical Environment of Business

	4. Ability to interact effectively with teams as both leader and member


BE SURE to enter the semester. This will become a progressive document to which you add information each semester. 
Initial Evidence of Student Learning:
Fall 2007 41 students from 2 sections of Bus 210 were given pre- and post- peer and self evaluations, developed student action plans for improvement and answered examination questions administered in Bus 210, Developing and Managing People

All 41 students (100%) scored at acceptable or exceptional level.

Change(s) to Curriculum or Pedagogy:

Results were acceptable.  Business 200W professors reinforce concepts of writing conventions and Bus290 instructors reinforce appropriate formats for written work.

Evidence of Student Learning after Change.

Fall 2009 – focus on assessment of student leadership skills
	5. Ability to understand and adapt to global market changes and industry dynamics


BE SURE to enter the semester. This will become a progressive document to which you add information each semester. 
Initial Evidence of Student Learning:
Summer 2009 and Fall 2009 International Marketing Plan project in Business 202, Global Business Environment

Summer 2009 and Fall 2009 Capstone project in Business 290 scored with a rubric to assess students’ creativity and ability to integrate across Business disciplines

Change(s) to Curriculum or Pedagogy:

Spring 2010

Evidence of Student Learning after Change.

Spring 2010 International Marketing Plan project in Business 202, Global Business Environment

Spring 2010 Capstone project in Business 290 scored with a rubric to assess students’ creativity and ability to integrate across Business disciplines

	6. Effective Oral and Written Communication


BE SURE to enter the semester. This will become a progressive document to which you add information each semester. 
Initial Evidence of Student Learning:
Spring 2006 34 students in 3 sections of Bus 200W were assessed using Written and Oral research reports in Bus 200W Managerial Communications and the capstone project in Bus 290 Strategic Thinking.  Rubrics were used to score assessments

32 out of 34 students scored at exceptional or acceptable level.

Change(s) to Curriculum or Pedagogy:

Results are acceptable. 

Evidence of Student Learning after Change.

Summer and Fall 2009.  Capstone projects in Business 290 will be scored with rubrics to assess written communication skills.
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