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RECL/HSPM 140  Conference, Convention & Event Planning
Student Learning Outcomes

1.0  The student will become acquainted with the size and scope of the meetings, convention, expositions and event  markets.


1.1 The student will become familiar with a variety of meeting types:



corporate meeting



association meetings



trade shows and exhibits



conventions, conferences and special events

1.2 The student will understand the key elements of the meetings market as related to:






convention and visitors bureau



hotel industry



transportation industry



convention and conference center



exposition management industry



food and beverage

2.0 The student will identify the value and economic impact of the meetings market on the over-all economy of the United States and the global market.

3.0 The student will understand the key financial and managerial elements of the conference and convention market including:


exhibit space


insurance requirements


meeting housing


program planning


negotiations and contracts


site selection


leases, confirmation letters


space use and set-up design


registration


yield management


billing and post convention review

4.0 The student will understand the environment of a "meeting in progress" in terms of client needs including:


speaker needs


recreational planning


lighting/heating/cooling

special event planning


registration


meeting space assessment


forms, signage and ticketing
evaluation

Required Text



Meetings, Events, Expositions, and Conventions, 2008  2nd Edition


Pearson/Prentice Hall Publishers  



Author: George Fenich, University of New Orleans  

Available: Roberts or Spartan Bookstore

Methods of Presentation

This course will be taught primarily through lectures, discussion, guest speakers, hand-outs, visuals, and field trips.

Course Assignments

ASSIGNMENTS
DATE DUE
% of grade



A. Midterm
3/6
20%



B. Final

20%



C. In class special event
ongoing
10%



D. Field Trips 
TBA
5%



E. Newspaper, net or trade article
ongoing
5%



F. Term projects and presentations
ongoing
20%



G. Participation
ongoing
10%

I. Homework

10%



Explanation of assignments

A & B Midterm and Final - In class tests covering material from lectures, guest speakers, field trips and reading assignments.  Final is comprehensive.

C. Special Event project- In a group of 4-5, you will pretend you are a special event company trying to lure meeting planners to hire you for their next convention.  Your group is to create an environment, theme, mood with the use of many details. Points awarded for creativity, food and ingenuity.  Must take place in the first 15 minutes of class! A written explanation of the name of your company, what you propose, and a list of props used must also be submitted.  This 2-3 page assessment should identify the theme, special props utilized, contests, games, music, food or other details which enhance the event.  Maximum amount to be spent per person is $20. A peer evaluation will be necessary to assess everyone’s group involvement.

D. Field Trips- Three field trips will be planned; two are required and all assignments if given must be completed at the site and submitted to instructor unless otherwise indicated.  If you’ve already been to these locations, you must still attend.  
E. Newspaper/Trade Journal/Internet/Research Journal article- Locate an appropriate convention, tradeshow or meeting planning article related to class material and present a 2 minute talk in front of the class summarizing the article.  Respond to why it is relevant to the class.  Rehearse and time your talk! Use of handouts strengthens your presentation as does a loud, clear voice! In a two page maximum, write up your opinion of your article and its impact on the industry.  Attach a copy of the article and where you got it from.  Due on the day you give your presentation.  If you miss the day that you are scheduled, you can only re-schedule once to receive credit. You must confine your article to the convention, conference, or tradeshow market.  No hotel commercials!
F. Term projects   In groups of 4, you will be asked to conduct your own special event.  Dr. Sullivan will give you a list of possibilities the 2nd class.  You will be assigned to complete one.  You will be evaluated by Dr. Kate, the event manager of the class (!!) and your peers.  An organized notebook about the event will be due at the end of the semester at the final.  Updates about your progress will be gathered every other week and you will be evaluated on your ability to pay attention to a timeline. 
G. Participation- noticed and rewarded! Missing a class held only once a week is serious and harmful to your overall outcome in this class!  Leaving at break denies you of full participation and will be recorded thusly.  Please attend regularly!! If you are late more than twice, you will be recorded as missing a full class.
H. Homework- In class assignments and assignments to finish within one week will be given.  Homework is due at the beginning of the class period.  No late homework accepted. 
Dr. Sullivan’s Teaching Philosophy

I want to help you learn and learn with you while we have fun along the way!  I want to be a facilitator to you as you are introduced to the book, information, SJSU and each other!  I want you to be more hospitable to yourself, those you will encounter in business or leisure, and those whom you don’t understand.  In this class, I believe that sometimes you can lead the group!  I expect your best. I expect you to read the books, take notes, go back over your notes after each class.  Arrive early to class, pay attention, ask questions, work with others.  I expect you to turn your cell phones off before class, don’t come in late or leave early unless absolutely necessary.  I teach not only through lecture and discussion but with example. I use the readings and the field trips and guest speakers as additional help.  I love to teach, have received some special awards for it, and want you to leave the class feeling special, ready to go and more aware of how to make this a more courteous and kind world! 

 EVALUATION/PERFORMANCE INDICATORS 

Course grades will be assigned as follows: 

	A
	 94 
	100
	C
	73 –
	75

	A–
	90 
	93
	C–
	70 –
	72 

	B+
	86 
	89
	D+
	66 –
	69 

	B
	83 
	85
	D
	63 –
	65 

	B–
	80 
	82
	D–
	60 –
	62 

	C+
	76 
	79 
	F
	< 60 
	


SJSU demands a high level of scholarly behavior and academic honesty on the part of students. Violations by students exhibiting dishonesty while carrying out academic assignments and procedural steps for dealing with academic integrity are delineated within the Regulations Governing Probation and Suspension within the College of Applied Sciences and Arts. More information can be found at http://sa.sjsu.edu/download/judicial_affairs/student_newsletter.pdf Here is policy 1.2.1 from the SJSU policy on dishonesty:


”the act of incorporating the ideas, words, sentences, paragraphs, or parts thereof, or the specific substance of another’s work, without giving the appropriate credit, and presenting the product as one’s own work…”

Changing a few words in someone else’s sentence is also considered plagiarism.  I will use the website (www.turnitin.com) to screen selected papers.  Do not copy from someone else’s paper.

· “You are responsible for understanding the policies and procedures about add/drops, academic renewal, withdrawal, etc. found at http://www2.sjsu.edu/senate/S04-12.pdf


· Expectations about classroom behavior; see Academic Senate Policy S90-5 on Student Rights and Responsibilities.


· As appropriate to your particular class, a definition of plagiarism, such as that found on Judicial Affairs website at http://www2.sjsu.edu/senate/plagarismpolicies.htm


· “If you would like to include in your paper any material you have submitted, or plan to submit, for another class, please note that SJSU’s Academic Integrity policy S04-12 requires approval by instructors.”

· The name and contact information for the librarian liaison: Harry C. Meserve   (408) 808-2093


· Evacuation plan for the classroom.  Do not turn to me for leadership!
7. SPECIAL NEEDS 

Disability Resource Center (DRC) houses Disability Services, Tutoring Services, and Learning Strategies. If you have a documented disability that may require assistance, you will need to contact DRC for coordination in your academic accommodations. DRC is located in the Administration Building 110. The phone number is 408) 924-6000 (Main Office); or (408) 924-6542 (Deaf and HoH); or 
(408) 808-2123 (ATC). You may also visit the DRC website at http://www.drc.sjsu.edu/index.htm
Timetable

	Week
	Topic
	Homework:

	Week of January 24th

	Introduction to the MEEC industry; Organizational Stucture of the Hospitality Industry and how this sector fits in
	Read Chapters 1 and 2

	Week of January 29th

	MEEC organizers, sponsors and key players
	Read Chapters 3, 4 and 5

	Week of February 5th 
	DMO’s ; meeting and convention venues, exhibitions
	Read Chapters 6 and 7

	Week of February 12th
	Service Contractors
	

	Week of February 19th
	Destination Management Companies
	Read Chapter 8

	Week of February 26th
	Special Events Management
	

	Week of March 4th
	Review on 4th then MIDTERM  on 6th
	Read Chapter 9

	Week of March 11th
	Planning MEEC Gatherings
	Read Chapter 10

	Week of March 18th
	Producing MEEC Gatherings
	

	Week of April 1st
	SPRING BREAK 
	Read Chapter 11

	Week of April 8th
	Food and Beverage
	Read Chapter 12

	Week of April 22nd
	Legal Issues
	Read Chapter 13

	Week of April 29th
	Technology and Meetings
	Read Chapter 14

	Week of May 6th
	International Issues in MEEC
	Read Chapter 15

	
	Putting it all together; Careers in the MEEC industry
	

	May 8th
	Chapter Review for final
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